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PRESENTATION
Operator
Ladies and gentlemen, thank you for standing by, and welcome to the NQ Mobile Q4 2013 earnings conference call. At this time, all participants

are in a listen-only mode. (Operator Instructions). | must advise you that this conference is being recorded today, April 11, 2014.

I would now like to hand the conference over to your speaker today, Ms. Michelle Ma, Director of Investor Relations and Corporate Development
for NQ Mobile. Thank you and please go ahead.

Michelle Ma - NQ Mobile Inc. - Director, IR & Corporate Development

Thank you. Good evening and good morning, Asia. We welcome you to NQ Mobile's 2013 fourth quarter and full-year earnings conference call. On
today's call, we will have NQ Mobile's Co-Founder and Co-CEO Dr. Henry Lin; Co-CEO Omar Khan; CFO K.B. Teo and Vice President Matt Mathison
We thank you for joining us.

Before we begin, let me read you the Safe Harbor disclaimer. Please note that the discussion today will contain certain forward-looking statements,
made under the Safe Harbor provision of the U.S. Private Securities Litigation Reform Act of 1995. These forward-looking statements are subject
to risks and uncertainties that may cause actual results to differ materially from our current expectations. NQ Mobile does not assume any obligations
to update any forward-looking statements, except as required under applicable law.

Also please note that some of the information to be discussed includes non-GAAP financial measures, as defined in Regulation G. The most direct
comparable US GAAP financial measures and the information reconciling those non-GAAP financial measures to NQ Mobile's financial results
prepared in accordance with US GAAP will be included in NQ Mobile's regular earning release and filing.

Finally, as a reminder, this conference call is being recorded. In addition, a webcast of this conference call will be available on NQ Mobile's Investor
Relations website.

With that said, | would also like to point everyone on this call to our presentation on our Investor Relations website. We will be following that
presentation on our call today and we encourage you to view that with us.

Now | would like to turn the call over to our Co-CEO, Omar Khan.
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Omar Khan - NQ Mobile Inc. - Co-CEO
Thank you, Michelle. Hello everyone, and thank you for joining our call. Before we discuss our record year and strong position for 2014 and beyond,

I'd like to take a few moments to clear the air or perhaps more appropriately, clear the waters.

The American statesman, Daniel Patrick Moynihan, once said, 'Everyone is entitled to their own opinions, but they are not entitled to their own
facts.'

Ladies and gentlemen, | want to share a few facts. The fact is, the work of the Special Committee, the attorneys, the forensic accountants they hired
is independent.

It is not management's place to speak directly to the many questions you may have about the Special Committee's work. The special committee
will speak for itself in due course, as highlighted in our statement in the earnings release, in conjunction with the filing of our annual 20-F Form.

However, the fact is that management, our entire organization, our Board of Directors, and our independent auditors are here and remain focused
on our respective responsibilities.

As an organization, we are addressing the sizable opportunities in the market every single day. By the way we continue to run our business, by the
way our products and services continue to solve problems, provide entertainment, and create value for our platform partners and our end-users,
and demonstrated by the way we position -- our position in the market is stronger than ever before.

The fact is your management has unrelenting resolve and commitment to continue expanding and accelerating our business partnerships and
relationships, to drive results and achieve robust growth. Every employee at NQ Mobile is working tirelessly to hit our goals and to make our vision

and strategy a reality.

The fact is in the past five months alone we have added more than 10 new major partnerships and business deals, from mobile giants and industry
leaders, including Sprint, Samsung, Ubisoft, China Mobile, Huawei, The National Bureau of Statistics in China and Telkomsel, among others.

We have introduced new products and services that are solving pain points and enhancing and delighting customers and businesses alike.

We have grown the monetization of our engaged user base dramatically. And we have taken, in only two quarters, our annualized revenue run
rate from just over $160m to now over $300m, with our Q1 guidance.

Thefactis, asa management team and as a Company, we remain confident in our business, our financials, our competitive position and our business
strategy.

Now that you've heard the facts, | invite you to share the opinions held by your management, the Company, employees and everyone who partners
and works with us, that NQ Mobile is poised for continued, unprecedented growth.

Now let's move on to our record results and strong positioning for 2014. Matt.

Matt Mathison - NQ Mobile Inc. - VP

Thank you, Omar. And again, thank you everyone, for joining us. With that said, we are definitely ready to move forward. Let's turn our attention
to the fourth quarter results and I'll update you with our strong outlook for 2014.

On the call today, you will hear first from our Co-Founder and Co-CEQ, Dr. Henry Lin. We will then hear again from our Co-CEO, Omar Khan. Our
CFO, K.B. Teo will then review the financials, as well as provide commentary on the financial outlook for NQ. We will then have time for Q&A.
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Now before | turn the call over to Dr. Lin, | want to highlight three key points up front that you should get out of this call, in addition to a good,
comprehensive update on our business and strategic focus.

Number one, as described in our earnings release, there were extraordinary costs associated with the special circumstances the Company had to
manage, associated with the manufactured volatility and the Special Committee's work. In addition, there were one-time costs from the convertible
bond offering.

These costs impacted our profitability and margins. And even though some of these costs will continue in Q1, these items are not a reflection of
our operating model, going forward.

But even including these extraordinary costs and the business mix in Q4, which included incredible growth in our enterprise and advertising
segments, which both have a lower margin profile, we were still able to achieve our stated profitability targets for the 2013 full year.

Looking ahead, while there are quarterly fluctuations, related to investing and the expansion of our platform business and emerging products, as
well as revenue mix shifts, we remain confident in our long-term operating model, even if quarterly fluctuations will continue in the near term.

I would also like to just point out that in the recently concluded Q4 period, our DSOs in the quarter fell below 100 days and came in at 97 days.
Number two, our revenue outlook is something that should highlight the significant power of our platform and specifically how it is meaningfully
taking hold. Q1 is typically seasonally lower in enterprise and advertising. Yet we are seeing continued strength in these businesses, sequentially.

Our revenue trajectory is well ahead of even our own expectations.

Number three, we will provide additional details later in this call about our operating metrics. But we do continue to see accelerating user and
traffic growth, both within our own products, as well as part of our platform of traffic and advertising.

The operating metrics detailed in today's earnings release do not include some very important products and traffic users, as well as premium user
totals. We will begin reporting these user metrics, to more accurately reflect this platform in the future. And in a few moments, we'll provide you

with some of the details, so that you'll be able to accurately analyze our important user acquisition, engagement and monetization trends.

Now | am pleased to turn the call over to our Co-Founder and Co-CEQ, Dr. Henry Lin. Henry, go ahead, please.

Henry Lin - NQ Mobile Inc. - Co-Founder and Co-CEO

Thank you, Matt. Hello everyone and thank you for joining us today. | want to take the opportunity to thank our employees and managers for your
hard work, effort and results.

We just completed a record year for revenues and earnings. More important, NQ Mobile is now positioned to not just participate in the evolution
of mobile platform, but to lead the way globally.

We already have one of the world's leading mobile user acquisition engines. And we're not just acquiring users, but we have an expanded product
and service offerings to engage and ultimately to monetize these users.

We have many new technologies in the pipeline to improve mobile discovery and user engagement for both consumers and businesses. The
opportunity in front of NQ Mobile is huge.

We are proud of our record year. Yet we're much more focused on making the future years even better. Mobility trends are changing the way
consumers interact with their devices. These same trends are also changing the demands and needs on how enterprises work with employees and
data.
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We're seeing a complete transformation of everyday life. And, we are prepared to lead this transformation. Our journey is just beginning.
Now, before | turn the call over to my partner and Co-CEO, Mr. Omar Khan, let me spend several minutes talking about our enterprise business.

Since the last time we spoke, we announced and delivered one of the most ground-breaking enterprise deals in China. We have now deployed
and are supporting more than 700,000 seats with the National Bureau of Statistics in China, and that deal will grow further.

This deal alone has positioned us as the go-to enterprise mobility provider in the China market. The effects of this relationship are showing up in
many ways, including the busiest business development pipeline we have seen so far. In fact, our pipeline has grown from just a couple hundred
thousand seats a couple of quarters ago, to now over 1m seats in our current pipeline.

We are rapidly growing our headcount in this business and believe that there is a very long runway of growth ahead. We have already demonstrated
success in financial services, insurance and government segments of the market.

While these continue to be important sectors, | want to spend a few minutes talking about some of the early success stories in one of our emerging
verticals, in the healthcare industry, one that we believe will become our largest vertical.

In a developed market, like the United States, healthcare represents almost 18% of GDP, according to the most recent data from World Bank. In
China, healthcare only represents 5%. Yet it still accounts for a large portion of all Internet search traffic.

There is tremendous growth ahead in the healthcare sector in China. Our services and solutions in the healthcare vertical currently include mobile
enterprise application development and deployment, mobile search [management], healthcare provider/patient communication and monitoring,

and device management.

One success story | would like to highlight is at West China Hospital in Sichuan Province, which is one of the largest -- the world's largest single-point
hospital. NQ Mobile is working with the hospital to develop a dedicated mobile healthcare platform.

This platform will be tailored initially for stroke recovery, providing tracking and guidance for patients and their doctors. This innovation has been
designated for a national demonstration project by China's Ministry of Health.

NQ is also working with West China Hospital as a provider of MDM solutions. We beat out industry giants like IBM and Hitachi for this significant
contract. This is a 30,000 device deal and represents the beginning of a very rewarding business opportunity.

So you can see the opportunities in mobile enterprise management for verticals such as healthcare and financial services are enormous for NQ
Mobile. The market size and opportunity is huge.

This is also especially exciting personally, as | have a passion to use mobile technology to improve accessibility and affordability of healthcare
services to the broader Chinese population.

| would now like to turn the call over to my partner and Co-CEO, Mr. Omar Khan.

Omar Khan - NQ Mobile Inc. - Co-CEO

Thank you, Henry. | would also like to congratulate the team for a record-setting year, across the board. Henry just gave us a great summary of the
performance and potential of our enterprise business. | will now do the same for our consumer business.

When we set out our 2013 operating plans and objectives back in November of 2012, in addition to our financial goals and targets that we set and
surpassed, we also communicated the following fundamental operating goals.
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One, we wanted to build credibility and scale in executing against our platform strategy.
Two, we wanted to begin commercialization of our R&D investment.

Three, we wanted to secure at least one additional tier-one global carrier.

Four, we wanted to broaden our monetization opportunities.

And finally, we wanted to drive deeper engagement with our users.

I'm proud to say that we not only accomplished but significantly exceeded all of these goals and objectives for 2013. All that being said, it's still
just the beginning.

The vision for our Company, going forward, is to continue being a leading mobile Internet platform company on a global scale that is unparalleled
in operating and financial performance.

To put this in the simplest of terms, first, we must have compelling and engaging products and services, products and services that address user
needs and delight them.

Second, we must have dominant user acquisition channels and an ability to distribute products and services directly to end users, and on behalf
of third-party carriers and our manufacturing partners.

Finally, we must be able to monetize for ourselves and for our platform partners.

Everything we do as a Company fits into one of these three main focus areas, including our R&D priorities, partnerships and corporate relationships,
our business development efforts, talent acquisition and hiring, and our investments in M&A.

If you review some of the strategic and important new relationships as well as newly introduced products and updates, you can see how each one
strengthened and better positioned our Company in one of these three main areas, products and services, user acquisition and engagement, and
monetization.

It's hard to believe it's only been 17 months since we first unveiled this platform strategy. Many people looked at us and said, 'Why you?' Five
months ago, at our second Analyst and Investor Day, | opened the presentation with numerous slides, illustrating recent tangible results and facts
validating our ability to execute this platform strategy and answer all of those questions.

Over the last five months, we got a lot of visitors who have come and spent a considerable amount of time with the team. They have all remarked
about the energy, excitement level and vision of our organization. This is the most exciting time to be at NQ. Personally, I'm having more fun than
I've ever had at any time in my entire career.

We have more tools at our disposal that make us more relevant to a broader set of constituents than the days when | was at Samsung or Motorola.
We are relevant to and engaging in business discussions today, with enterprises, carriers, manufacturers, consumers, advertisers, developers and
others, on a global playing field. It's hard not to be confident and excited about the future.

We continue to expand our products and services, and are achieving this as we move up the engagement ladder of things that are front-of-mind
to consumers and enterprises. Over the last two years, we have significantly elevated our product portfolio, in terms of user engagement and
delight. We've realized this, while continuously expanding our channel partnerships and monetization capabilities.

This started nearly two years ago, with our productivity applications, when we rolled out Vault and Family Guardian, both of which uniquely address
consumer pain points and drive higher engagement beyond mobile security.
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In the past year alone, we've expanded our user acquisition partners for these productivity applications to include America Movil, Telkomsel, China
Unicom, just to name a few. We expect to be able to share new announcements of tier-one partners soon.

In addition, we expanded our monetization capabilities beyond direct consumer service revenue, to include advertising. Our retail business continues
to successfully build out and we are actively working with our insurance partners to drive new insurance bundled offerings.

In fact, we will be commercializing our first insurance and security bundle in the next two quarters, and are planning an aggressive migration of
our retail footprint to this new model. We're not moving completely away from our standalone retail business, but rather adding insurance bundling
into the retail mix and carrier partners.

The benefits to NQ are very simple. While we continue to see 20% attach rate in retail locations where proper sales and support training exist, we
believe that the insurance bundling will move our attach rate to as much as 50%, on a more consistent basis.

We continued moving up the user engagement ladder, with the addition and growth of our mobile gaming portfolio. Our FL Mobile business
continues to shine. For the fourth quarter, our FL Mobile business collectively, including gaming and advertising, achieved record revenues of
$14m. Besides now being on annualized run rate of almost $60m, we're excited about the accelerating engagement metrics. |

In the fourth quarter, we saw our largest quarter-over-quarter increase in DAU, from 127,000 in Q3 to now more than 160,000 at the end of Q4.

We also continued to extend important key relationships, like Tencent. And we signed a new strategic deal with Ubisoft. We have a strong pipeline
of games to be operated over the next few quarters, and we'll continue to bring the best content to our users and the best platform for a strong --
for the strongest mobile content developers.

But we didn't stop thinking about consumers, their evolving desires and engagement with just mobile gaming. We have begun rolling out the two
most exciting consumer products in the history of NQ, our audio search technology, packaged into the Music Radar application, and NQ Live.

Since Music Radar launched, we've had approximately 20m downloads. And the Music Radar search technology has been licensed and integrated
into third-party services, including China Mobile's Migu music player, Kugou, TTPod, and most recently with Huawei ring back tone services. All of
which today drive more than 7m unique daily search queries, which is higher than the 6m number we reported just a few weeks ago.

We expect to exceed 10m daily search queries later this year. This is an enormous milestone, and we are excited to share with you the progress of
this impressive traffic, going forward. There will be more partnership announcements from Music Radar in the near future.

While mobile music is definitely a passion point for consumers and has raised the engagement level of our offering, NQ Live goes even further.
Consumers pick up and look at their phone, on average, 150 times per day. As we have previously discussed, NQ Live is an innovative platform that
enables content developers and partners, including ourselves, to engage users on a real-time basis, through the home screen.

As a reminder, we have recently announced -- we have already announced partnerships and pre-load relationships with Sprint, China Telecom,
VTE, and numerous other manufacturers. Since we announced NQ Live, we are excited to share with you today that we have already exceeded 8m
monthly active users, with daily active user accounts exceeding 2m.

Even in this early stage, NQ Live has been shipped on more than 35m devices, and the rollout will accelerate in the second half of this year. It has
been an incredibly fast ramp thus far and has exceeded our own projection. We expect that the number of monthly active users on our NQ Live
platform will reach 60m users next year.

Once again, we have a strong pipeline of still unannounced channel and content partners, and we look forward to updating you on our progress
in the coming quarters.
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Further up the user engagement curve still is our mobile messaging product, iSMS in our joint venture, Hissage with MediaTek. While still in the
very early stages of commercialization, early results have been very positive.

As we have previously stated, we have nearly 2m daily active users, currently, and expect this number to grow quickly in the future, as this messaging
client is preloaded on more of MediaTek's most successful smartphone chipset solutions. We will share more details about this product, as the
rollout continues.

These emerging high engagement consumer technologies present an extremely exciting and lucrative opportunity for our Company and our
partners.

In recent history, there are very few products or platforms that have seen this type of early stage growth and engagement. To think that we have
two emerging products, NQ Live and Music Radar that are already seeing active user totals that | described is staggering.

Our focus for products such as NQ Live, Music Radar and iSMS is to invest in continued innovation, user experience optimization and growth of
the engaged user base.

At NQ, similar to other large, diversified Internet players, we have the ability to incubate, grow and focus on scaling the user base, while also
maintaining a healthy balance between investment and profitability.

Like these companies, our investment capacity is provided by our existing businesses, growth and profitability. However, NQ is unique, in that we
do not bear the full burden of investing, in scaling these new businesses alone. Our products and services are critical to a broad set of channel
partners, who invest alongside us, in product customization and user acquisition.

Someone we all know very well recently said, 'Services in the world that have 1b people using them are incredibly valuable.' Now whether or not
we get to post that on our Facebook page or not remains to be seen. But make no mistake. The opportunity we see before us at NQ is huge. And
we will continue to invest behind these (inaudible), these next-generation products and services, as well as their channels.

In addition to our own products and services, and user acquisition channels that comprise our platform, | mentioned earlier the ability to open that
platform to enable third parties to acquire users and generate traffic for their own products and services. This becomes extremely valuable for our
advertising partners.

The advertising business performed incredibly well in the fourth quarter 2014 and represented a quarter of our overall revenues in the period, and
is growing rapidly.

As we entered 2013, we faced a lot of questions about our ability to find success, offering third-party application referrals via advertising channels.
We exited 2013 in the fourth quarter, already with a greater than $65m annualized run rate. We believe we'll be on a $100m annualized run rate
within the next year. This is very exciting and still early in our execution.

At our analysts meeting in November, we cited some interesting metrics of our -- about our advertising business. Let me provide you with an
update on some of the key trends we're focused on in our advertising business.

First, we had more than 40m successful click-through activations across our ads platform. That means more third-party developers saw successful
use of advertising dollars. We also have more than 11,000 developers and more than 1,000 advertisers now, who have access to advertise and
deploy to over 200m users.

This business segment is no longer just a desire to get some extra monetization from our user traffic. Rather, this is a compelling ad networking
platform that is strongly positioned to grow materially over time.
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Before | turn the call over to KB, | wanted to address something that Matt already touched on. We are currently not counting the majority of our
advertising users and traffic, as well as numerous new products, like NQ Live, Music Radar and iSMS in any of our operating metrics.

We are in the process of determining the best way to demonstrate our direct users, along with our platform traffic user metrics and premium total,
and we will do that in the future.

If we did include these metrics, based on the data that | just shared with you, about these various emerging products and platform traffic, it's easy
to see that we are beginning to accelerate our monthly active users and premium user total. This is a reflection that our platform strategy is clearly

working.

Now let me turn the call over to our CFO, KB.

K.B. Teo - NQ Mobile Inc. - CFO

Thank you, Omar. We had another great quarter, and again exceeded the high end of our revenue guidance.
Net revenue in the fourth quarter of 2013 was $67.9m.

Mobile value-added services revenues, which include consumer mobile security revenues and mobile games revenues, increased to $27.1min the
fourth quarter. The increase in mobile value-added service revenues was primarily due to the growth of mobile games revenues, and partially offset
by the decline of mobile security subscription revenues, as we migrate the monetization of security and productivity applications into advertising.

Advertising revenues were $16.7m for the fourth quarter. The robust growth was due to increased monetization, through advertising and promotional
revenue in the form of third-party application referrals through our mobile security products, mobile games and our advertising network platforms.

Enterprise mobility revenues increased to $23.5m in the fourth quarter, due to the strong growth in the enterprise business and new customer
gains.

Other revenues in the fourth quarter was $0.5m. Other revenues are generated primarily by providing technical contract services to third parties
and thus the revenues fluctuate as such, since the business is driven by individual projects.

Cost of revenues in the fourth quarter were $34.7m.
Gross profit in the fourth quarter was $33.1m.

Gross margin, or gross profit as a percentage of net revenues was 48.8% in the fourth quarter, compared to 67.8% in the same quarter a year ago
and 59.5% in the previous quarter.

Excluding the impact from NationSky, gross margin was 63.6% in the fourth quarter, compared with 73.3% in the previous quarter. The decline of
the gross margin was mainly due to increased revenue contribution of mobile games and advertising, which have lower growth margins in the
mobile security subscription revenues.

NationSky's gross margin in the fourth quarter was approximately 20.6%, compared with 24.8% in the previous quarter. And the cost of revenues
for NationSky primarily consists of hardware device procurement costs.

The decline of NationSky's gross margin in this quarter was mainly due to the higher percentage of hardware sales revenue, which has lower gross
margin.

Total operating expenses in the fourth quarter were 